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SCOPE.

Brand Concept & Story Brand Design

Story Planning
Brand Naming & Slogan
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Brand Concept Brand Logo Design

Space Concept Character Design

Product Concept Signage & Icon System

Product Package Design
Promotion Item Design
Web/Mobile UI/UX Guideline

Branding Guideline
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Promotion Planning
(by step)

Speech Guideline
Maintenance Planning
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Brand Design & Supervising

Product Package System Development
Promotion Planning & Design, Supervising
Web/Mobile UI/UX Guideline & Supervising
Weekly Council Mesting
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Verbal Branding Visual Branding

Brand Insight

. . gaie Mot "Haie 21 F12IE
Leadership Interviews . AEa| 1z M2 OJO[GHE|E| AAEY
Inner group \Norkshop | d e n 't I't Concept Planning Brand Identity Design
Brand & Biz Analysis Brand Story Telling Character Design
Category Biz Trend Reviews . . Vision & Mission Identity Systemizing
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Con Cept Brand Naming Editorial Design
. . Copy & Slogan Package Design
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Trend Research (Desk Work) Speech Guideline Signage System Design
g Communication Guide VMD System Design
Trend Audit (Field Research) Promotion Planning Space Tone & Manner
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Brand Design Project

2007 Olleh KT CI

2008" D'Cube City CI

2010" SEAH Group CI

2011 KDB &t H2% CI
2012" MBC Cl Renewal
2012" COWAY (I

2012" Lotte Mall Cl
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2014" A2t M|E Bl Renewal
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Project Team
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Branding Planner
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Main Portfolio

Brand Naming & Design
Package Design System
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Visual Identity System

Manual
Rule & Guide
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Communication Items
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Icon usage Logotype

.12

English ver.

seezn

seezn icon play spring sunmmer

Signature
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S48 SDC Branding

Brand Naming & Design 2019
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(Partner of HUGO Consulting)

* BI Basic Design * Web/Mobile Application
* Brand Naming + Signage System
* lcon Usage System » Application Design
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Statistics Korea
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Statistics Korea
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Design Strategy
Consulting

Researcher Item Design
Promotion Item Design
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For You
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+ Consumer Research

» User Profiling

* Main Concept

- Story Telling

» Brand Naming

* Bl Design

* Application System

* Yearly Promotion Plan
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Brand & Package Design 2024 T
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Brand Identity Design

Package Design System



Nature Pick BI Design
Brand & Package System 2025
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Brand Identity Design
Package Design System
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I'm Not A Baby
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BHEHL| E Branding
Total Brand Renewal 2025
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Brand Naming
Brand Identity Design
Character Design

Package Design System
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A Better Life, a Better Body
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Brand Naming & Design, Package 2025
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Brand Naming
Brand Identity Design
Package Design System
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Press Nature
Gift Set Design

Package Design 2024
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Package Design System
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7d Q‘_TI_ EH HZAl Brand Naming
Branding AIZ3|AF OORTE| Al K| Z Brand Identity Design
Brand Naming & Design 22T oRTL O Xt 7| x| sjer  Package Design Styling
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Clice Kit

orepper

Prepper Package

Package Design 2024
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Logo Refinement &
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dearBailey dearBailey
Lifestyle Lifestyle
for Urban health for Urban health {
dearbailey.com Lifestyle
for Urban health
dec_rﬁciley dearbailey.com
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& & Dear Bailey Brand System 2019 * Bl Design
Q A * Character Design System
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Total Branding

Partnership Program
2018 - 2021
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* Product Naming /Design
- Package Design System
* BI/ Character Design

- Contents Development
= Brand Concept/Story

- Event/Promotion Design
- Editorial Design

= Space + VMD Design
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HNOLOGIES

Cl Basic Design
Signature System
Stationary Design Items
Signage System
Web/Mobile Applications



Non-Alcoholic Craft Beer HX2|{|0]| AFREEDAY

Brand & Package Design 2023’
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Botanic & Co
Branding

2025

Brand Identity Design
Package Styling
Signage Styling

BOTANIC & CO
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COOMOOz
Bl Design

Brand Renewal 2025
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Brand Identity Design
Book & Package Styling
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Online Branding 2025
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Triving

The Vibrant
Rhythm of Life

Triving
branding

Brand Name & Design 2025

The Vibrant =
. Rhythm of Life
friving

MEETING
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Brand Naming

Brand Identity Design

LACTIVITY

friving
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www.triving.com
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Brand Identity Design
Package Design System
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Aftercare Derma Cosmetics

RXME

Brand Name & Design 2025

Brand Naming
Brand Identity Design
Package Design System
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Brand Naming
Brand Identity Design

Package Design System

ReFeed

TRINCEX

Market value of waste cooking oil
collection and recycling services
Development Case Study 2023~2025 INTELLIGENT
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Brand Name & Design 2020 2030 O|H{ RE| M= EME 7He Brand Identity Design

Package Design Styling
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nonummy nibh.

®@®6

Lorem ipsum

an1a10asue) “Jale s Jojop wnsdi waloT
iki2ElRES loRlolo

IoRlofo

Hurum
Lorem ipsum

123g (459X67) Hurum Lorem ipsum | 123 (450X67)




Primary Logo Guarantee Mark
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Bl Basic Design
Emblem Design
Package Design System
Web/Mobile Application




| Do’Sﬁnong

EARTH-FRIENDLY CASHMERE

Do’'Shong
Branding

Brand Name & Design
2023

Brand Naming
Brand Identity Design




WETEND Branding

Brand Name & Design 2024

Brand Naming
Brand Identity Design

110y
WETEND
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