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Qur Methodology.  ssws===+

Verbal Branding Visual Branding

Brand Insight

. . gaie Mot "gaie 21 72l
LLeadership Interviews . AEa| 1z M2 O}O[GHE|E] AAE
Inner group Workshop | d e n 't I't Concept Planning Brand Identity Design
Brand & Biz Analysis Brand Story Telling Character Design
Category Biz Trend Reviews . . Vision & Mission Identity Systemizing
Comparative Position check B |d
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BENA = /g Oxiel
Con Cept Brand Naming Editorial Design
. . Copy & Slogan Package Design
Consumer InS|g ht Phl'OSOphy Naming System Promotion ltem Design
Personalit
Consumer In-depth Interviews y o20M Zalint AR1/VMD CIXfQ!
Consumer Web F{eputa‘[ion Tone & Mannel’ 2 71o|=2fel —g—?_|'7|§ % Cixfe!
Trend Research (Desk Work) Speech Guideline Signage System Design
g Communication Guide VMD System Design
Trend Audit (Field Research) Promotion Planning Space Tone & Manner




Work scope

Brand Concept & Story

Brand Design

Branding Guideline

sEEo| HAl THXIE Wstof
BEE AT AEE|S BT

Brand Concept

Space Concept
Product Concept

Story Planning

Brand Naming & Slogan

HeiC 2 EE| UI/UX A|AELX]
UREl 22| Ote| CIXIQIS JHLUSIL|CE,

Brand Logo Design
Character Design

Signage & Icon System
Product Package Design
Promotion Item Design
Web/Mobile UI/UX Guideline
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SHHollM Oto|EMix| 7|2l |ct.

Promotion Planning
(by step)

Speech Guideline
Maintenance Planning
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Brand Design & Supervising

Product Package System Development
Promotion Planning & Design, Supervising
Web/Mobile UI/UX Guideline & Supervising
Weekly Council Meeting




V\Vhat we do

Main Portfolio



Srano

Visual Identity System

Manual
Rule & Guide
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Look & Feel
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Stationery ltems Package Design System
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Non-Alcoholic Craft Beer {E2|0|0] AFREEDAY

Brand & Package Design 2023’
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Non-Alcoholic
Craft Beer
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Brand & Package Design 2023’
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A FREE DAY
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HAI AL Craft Beer Gastro Pub
%‘III ONE Z Brand & Design 2022’
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KT A= Seezn Bl 2019
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+ Bl Basic Design
+ lcon Usage System
= Web/Mobile Application
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Xspc
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Statistics Data Center

FH

Statistics Korea
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Statistics Korea

EAH SDC Bl 2019

sAHEel M S HOIHEAME EME

S8 SAE 80 ULEA L 1A A|HXE UE=
MZ2 s¢ HloJH

(Partner of HUGO Consulting)

- Bl Basic Design - Signage System

- Icon Usage System » Application Design

- Web/Mobile Application

" ‘! SDC  sxsoepe

FAST &
RELIABLE
REAL-TIME
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S:U

members

S:U

ENLES

Specially For You

cowoy

Specially
For You

Specially
For You

S:U

members

S:U

members

- Consumer Research
- User Profiling

+ Main Concept

- Story Telling

» Brand Naming

- Bl Design

- Application System

* Yearly Promotion Plan
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Total Branding Partnership Program
2018 - 2021
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SEED
GEN

IR PLETAPY
Total Branding

Partnership Program
2018 - 2021

- Product Naming /Design
- Package Design System
- BI/ Character Design

- Contents Development

- Brand Concept/Story
 Event/Promotion Design
- Editorial Design

- Space + VMD Design
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Total Branding
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2018 - 2021
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beplain Bl 2020
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- Bl Basic Design
- Emblem Design
- Web/Mobile Application
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NOT ONLY
FOR TODAY

beplain Bl 2020

BHS YZotD XIRE AZSHE O AMTE U
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- Bl Basic Design
» Emblem Design
- Web/Mobile Application

Not[

JOJOBA OIL

100ml
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+ Bl Basic Design
- Emblem Design
- Web/Mobile Application
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« In-Branding Strategy
& Identity Design System




Primary Logo

0 22k Alof]

Guarantee Mark Ver.

Inner N
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HT042 Branding 2020

AlokX JHEH QI 2Ol HTO42M|Z 0l CHEt
In-Branding Strategy, Brand Design, Package System, Promotion Plan
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+ Brand Concept Planning - Brand Basic Design

- In-Branding Strategy - Application Design System

- Story Telling - Package Extension System

- Speech Guideline - Labeling & Printing Edit.

+ AD/Promotion Planning
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SEOUL
INTERNATIONAL
DISTRICT

SEOUL
INTERNATIONAL
DISTRICT

MEA|ZI0] AtEsta
MlAHRI0] Z=
MEaRuLF SERT

www.sid.seoul.go.kr

SID Identity Design 2020

A AT SCHRHS A GBC Project, A R28E 2| -t 0] M7t - Brand Basic Design

NSl SRTAIMAMICHFA SEER| HAHY Z2HE T, - Application Design System
SEOUL SH DR/ DIHYFIIA BHNS HFOR|O By Y T|goR ' Slogan
INTERNATIONAL S{AB| T 2274, OFO|HIE|E| CIXFQI e + Vision &Philosophy

DISTRICT
27



dea_rBailey

dearBailey
Lifestyle
for Urban health
dearbailey.com Lifestyle
for Urban health
dear[Jailey dearbailey.com

Dear Bailey Brand System 2019

Urban Healthcare Platform brand

T Al 73 20302 Healthcare Trend2} Medical TrendE
ZA/EMSI0 = AM EE AER|E 2=
HElE C|XtQI A|ARID 721 H CIXIRIS S8 Ao
™A Brand Look &Feel2 7+&

dearBailey

Lifestyle®

for Urban health !

- Bl Design

- Character Design System
- Application System

- User Profiling

- Brand Concept/Story
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Brand & Character, Package System 2o1s - 2020
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» Character Design System
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- Package Design

= Promotion Item Design
- Edit. & AD Design
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OHOS| C|X}Qln}f tiH| T EH + BI/Emblem Design
+ Graphic Motif
+ Package Design
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SILFZ0LE / 0K!Cook VMD System 2019

SILEZOFE |SP(In-store Promotion) A 2/0j| 83 VMD System.
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+ Visual Identity System
- VMD Design
= Action Supervising

» Education & Promotion
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SR AR AT ld Music Camp 66 Branding 2019

KOREA CREATIVE CONTENT AGENCY ~
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Exterior
Signhage
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donam 818

Main sign

Parking sign Exterior wall graphic Standing sign
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Interior
Sighage

Interior wall graphic Register graphic Bakery room sign
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- Corporate Identity System

- Editorial Desig
- Web/Mobile




Primary Logo
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daddy food
L iaued

daddy food
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Character Logo

CHTI

daddy food




St 4N FE33] KCBA Korea Craft Brewers Association

KCBA Brand Design 2023 -

Primary logo

KCBA

Emblem

Secondary logo
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START UP & SMALLER ENTERPRISES

intone

RIPC Incheon 2022 i N to Ne

Primary Logo Promotion Symbol
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T HUC I Everyday inone 1

Brand Naming Feminine Wash

& Identity Design

Symbol Emblem

Petit les Mains

‘ ' " RIPC Incheon 2022
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Logotype O |n Brand Naming
& Identity Design

Patit les Mains

Patit les Mains




START UP & SMALLER ENTERPRISES

ASTROX

INFO
MINING

Astro X

RIPC Incheon 2022
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Brand Naming

& Identity Design
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RIPC Incheon 2022
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Brand Naming

& Identity Design
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START UP & SMALLER ENTERPRISES
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RIPC Incheon 2022
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Brand Naming
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START UP & SMALLER ENTERPRISES

Hurum
S jammi
RIPC Incheon 2022
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START UP & SMALLER ENTERPRISES

1=

nunication
Solution
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q n RIPC Seoul 2020
12> worklip
Brand Naming_

& Identity Design

worklip
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Communication
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Brand Identity Design Mgi
Noogi

ERGONIMIC
HEALTHY & SMART




START UP & SMALLER ENTERPRISES
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START UP & SMALLER ENTERPRISES

HOHOCL

RIPC Inchon 2020
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START UP & SMALLER ENTERPRISES
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O Smile

C T

daddy food

O'smile

RIPC Gyeonggi 2019
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Brand Identity Design
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START UP & SMALLER ENTERPRISES

Share@ s (el

GIANNA

ugt-n,lﬁw

GIANNA

wdpe ot love

Main Brand Sub Brand

ShareHows

Bl Design

XABR ZEE
HlojsteA BaE C|xtQl

Brand Identity Design

Gianna / G.Stories
Branding 2017

Z2|0j 2AE A0 GIANNA
=== 0| 490 G.story
Brand Identity Design

2 YE 43 grgs CIXpelE
SILEO| Tone & MannerZ I

Package Design &
Fashion lllustration,
Graphic Patterng 72,

; / ,
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- Bl Design

+ Graphic Pattern

- Fashion lllustration

- Package Design System

GIANNA
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Project Teamwork _=sx¢i

Directors

Asy
Project Manager

1] keenest CHE
Al Conceptual
B Sodium Partners

Design & Creative Part

ik
Brand Designer

18 keenest OjL| X

] Interbrand
Al Design Esprit

o]™o}
Art Director
I8 keenest O| A}

A Design Esprit
Al RealCollabo

ALk
Namist

18 keenest OjL| X

Co-work Partners

ro

o 3]

Legal Check

1L
re

of27 U=

Space Planning

Arcim Cjxtel

Interior Design

HiO| & 4 X
Viral Video

Snap.Arang

Photographer

Real Collabo

Music Consulting
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Project Teamwork _cize 25

212 Al
OO o

3 keenest CHE/ 7| <X}

§ Conceptual CM

AT Sodium Partners 7|2 &%
A Design Esprit 7| =/ &%

CH /7| 21 %}

HEEs
AA 204 AHo| 7|2XtZ
M, AEe| HE A2t H2
ZZ0M W A
= inl

£ 2ol

B N TN
IS T it [ ofo
fob 1M =L om0
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IE
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Olleh KT CI, KDB A28l |
MBC Cl Renewal, Lotte Mall Cl &
Cl & BI C|XQl Z2HEZS

ezf St ARt n

744 7|0 A AP0 0]2
SN0l 7| YRS Wetn YLt

Brand Design Project

2007' Olleh KT ClI

2008 D'Cube City CI

2010" SEAH Group Cl

2011 KDB A2 Cl
2012" MBC CI Renewal
2012" COWAY (I

2012' Lotte Mall CI

2013 JOB KOREA (I

2014 AM2tHM A Bl Renewal
2017' KT Seezn Bl S Ct==

Brand Naming Project

2008' Noon Square

2010" Naver N Shopping

2011" $+&11S FINDEN

2012" SK Lubricants Sugar Gliders
2013" SKT Syrup

2014" 7L 2tLtE} Kleannara
2014’ Sisun International

2017 COWAY SU Members
2019' £ lammi

2021" Intone

S o+

Concept & Story Project

2014 KT&G =29 O E 7|2 2 Global Slogan €24 7h%
2015' KT&G Q= U[A[0F M& AKE 7=
2016 OFR2 AT 2 S3TE AE2|2E T

2017 N 2fE Ot E NISL ZAd/AER| 7Y, 2224 7|2 9 ot

2018 STISIHE 268 2AEZ|HE 7|E
2019 HT042 EHE #HAM Ol AER| 3t M2 Z2aM 7|2
2021 REES ZSE AP Y AR 7=

Space Planning Project
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2015 Y 0] Zef14 AEO| Care Station &7t7|28l/ AHEH X 7|Z

2017 = SILIROIE 7t A & vMD7[ =

2019 LM A M-ROIFE ZateE MA|Z7ZH 7|2, C|XtQ!

2021 A2 AAtEE R A e 3 HEX 7|2 /AR

Consulting & Research Project
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2015' O|OLE DAIZ H|X T{EH 24 3 M3IRIEF QIAIOIE

2016" & HEO|F| & 7/ /CIXtQl HHE

2017' So Good Mall 2EtQIAIO|E AP Y|l Sl HEIX 2 FEot HMHE
2018 VOIM ZIEE AFQ! A|FEFEA At

2020" CIO{H| Y E| Urban Healthcare AFZEIEA HAE Gl AH|XFZRAL
2022' EIO|EERtEHA MAY AR AL HHE



Project Teamwork _cizie 25

Member's
I AE BB 7} A
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[H :|:|:/7| 5| X|‘ Create your llfe;;tyle— -
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maot with everything that, s your (ie luxur)

15 keenest CHE/ 7|2l Xt

A1 Conceptual CM

77 Sodium Partners 7| <l &l &
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Project Teamwork _cizie 25

0|’ O} oja/cixto) i
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A Design Esprit C|X}Q! Of LK
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£H4SDS Digital Branding, LHFEi S AL,
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Member’'s Career
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D- CUBE/CITY

Create your lifestyle- = -

In O-CUBE CITY that crearyC your .‘»m c.., 1».”.«..."
meot with everything M);puf r Life luxurant
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